
The Fa1,.be1,ware Story 

Wich the begin ning of the 
twentieth century c1me the scan 
of F>rberware. Mr. $. \YI. F.rber, 
at the turn of the century, bcg~rn 
a business of manufocturing br3SS 
w1rc and jardinicres on New 
York's lower east side. ~•lerchan
dist which up ro chac cime hod 
been imported w,s getting its corly 
surr with the wielding of ham
mers on anvils by fi ,·c men super• 
ri!<d by Mr.$. W. Farber. Within 
a few years, the hand hammering 
gave ~y to the whirrl.flg pioneer 
process of spinning. This method 
of producing round shapes was a 
form of increasing production 
1nd reducing co~ts to meet price 
competition; without lowering the 
bigh standards set for che qualitr 
merchandise t hot Mr. $. \VI . Farber 
w,s selling. 

By 1907 the reputation of Far
berware created demands which 
rould nor be supplied without 
<xpanding produccion facilicies. 
Thus, (in spite of a depression at 
rh,c time) the first Farbenvare 
plane was acquired in Brooklyn. 
This was a red brick build ing next 
co the Williamsbu rg Bridge. Mr. 
Farber's fertile mind conceived of 
,he use of draw presses, which 
wirh two scrokes could produce a 
form in metal that previously took 
a man a half day to m anufac
ture, Once again, progrcssiv.: steps 
pbced Fai' berwarc in t he fore
front for its varied line of gifcw:.trc 
and cooking ucensi]s. 

Gradually the business grew, 
founded upon basic principb of 
fair dealio~ and high qualit}r, 
principles which Mr. S. \YI. Farber 
h1nded down to his children, par
ticularly to the boys who were 
l,cer to become the guiding lights 
of the business. 

By 1926 when t he American 
woman was beginning to feel th~ 
need of emancipation from the 
drudgery of household tasks, Mr. 
S. \VI. conceived of supplying her 
with kitchen utensils thot wou ld 
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cut do,vn her h,rd work. This 
mea nt che production of utensils 
which r<quired little, or no pol
ishing. To this end Mr. S. W. de
,·cloped the 6.rSt complete line of 
chrorniu1n-pl:ned ware in the gift 
and household field. 

In 19J7 the firm of $. \V/. 
Farber, Inc. , consisting of :\1r. :a.nd 
Mrs. Farber, their sons Isidor and 
'Milco,,, ~tnd sons-in-law Han1ey 
M. Harriscn and H yman Sl»nok, 
wich the ?,oal of constantly mak
in~ the American woman's tasks 
lighter, dC\·cloped the first auto
rnatic ,·.1cuu m-typc colfce-nuker 
in rhc countrv. le w~ts introduced 
u 11der the 11:1,me of nFarbcrware 
Coffee Robot." Ir not onh- made 
delicious coffee automltic;lly, b)' 
btewin.(; the coffee :ind stirring it. 
buc turned off the dcccricitr 
when the coffee was done 1 :1 nd 
kept it hot until wonted . 

The following year the com
p:rny produced the \'Farbcrwarc 
llroilcr Robot" which popularized 
electrical broiling i,1 a utensil 
which co1nbined efficiency and 
beauqr ar the same time. 

\Vith the outbreak of war, 
civilian prod uctio11 stopped com· 
pletcly. farbcrware became one of 
Uncle Sam's auxil iary arsenals. 
Not onl r at r.hc Williamsburg 
Plant, but at a pbnt acquired in 
Ridgewood, many "top secret'' 
projects were hondled for t he 

G overnment. Throughout chc war 
ycors che complete staff of rhe 
company executives, en~ineers and 
o ther employees, ·worked :1rou1,d 
the clock to produce some of the 
finest qu;i.lity war equipment re
quired. Members of the fi rm re
ceived personal awards and S. \V. 
Farber, Inc. recci,·ed four Army
Navy "E's" for excellence in pro
duction, for its con tribution to 
t he war effort. 

\\f ith the war over, che com
pany had to resume its civilian 
status as • leader in the hollow
ware industry, :ind decided that 
it required a more modern plant 
for production. 

In 1946 che Bronx Farberware 
Plant was erected on Bruckner 
Boulevard between 142nd lnd 
144th Streets. H erc, with a seven 
cor railroad siding, and approxi
mately 100,000 square feet on one 
floor. Farberw:ire ,vas ready for 
streamlined modern production 
and service to its vast public. This 
Pl:tnt bccnme a li ving monumen t 
to the Fou nder, Mr. $. \XI. Farber, 
who unfortunately passed to his 
eternal rest before its completion. 
1vfrs. Farber, her sons and sons-in
law continued to carry 0 111 guided 
by the basic principles of honest)', 
incegrity ,nd rhe desire to build 
the fi nest quality household uten
sils. 
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FARBERWARE 
(Conlinutd from Page 7) 

A frer years of patient research 
and hard work, Farberware began 
to produce ics modern line of 
Aluminum - Clad Stainless Steel 
Cooking Utensils. These utensils, 
for the first time in t he history 
of cookware, were made of solid 
stainless steel with an aJuminum 
bottom bonded to the steel. T his 
innov;ition guarantees more even 
distribution of beat and better 
cooking. With the original go,I 
still in mind, the hi.~hly polished 
stainless steel makes it easy for the 
linlc woman to keep the lustrous 
finish clean. 

Then in June of 1955 Farber
ware announced another gre-:at 
"'6rst." The J\utomatic Electric 
Fry Pan made of stainless stcd 
with a thick loyer of aluminum 
bonded to the bottom-for uni
form heat spread. In addit ion, chis 
outstanding cookinK utensil with 
heating e lements att:1chcd was the 
only electric utensil thlt could be 
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completely immersed in water, 
and the only slainless sit-el electric 
cookini utensil ,n the country. 
Jrs cooking guide on the handle 
and its special dill provided on 
innovation in umagic," aurornatic 
r:ooking, grilling, frying, stew inI?, 
broising and even baking. Dialing 
the degree of heat indicated by 
the guide on the handle or t he 
special recipe book, m;,kes cook
jng a joy for the American ho use• 
wife. 

\'v'ithin the past three yea rs • 
complete line of electric auto
m:nic cooking utensils have bect'I 
manufor:turcd :t nd distributed. 
Th,.y include such items as best 
supplement the J\mcric,n house· 
wife's usual needs: a utility cooker 
ond double boiler, a 3 Qt. Electric 
Sauce Pan, a 5 Qr. Electric Dutch 
Oven, an Electric Griddle and 
Tray. All of these use the same 
"Perfect Hen" Control Plug. ln 
addit ion the company has been 
monufacturin!( and selling two 
J\utornatic Electric Coffee Urns, 
-a thirty cup, and , fifty-five 
cup urn, both made of beautiful, 
hi);hly polished stainless steel. 

J\fter almost ten years of man
u focturing at t h(' new Bronx 
Plant, it was discovered that ad
ditional nunufacturing space w:is 
needed. :\fanagement then con
ceived the ideo of using the third 
dimension of height. As a result, 
besides the purchase of modern 
automated m::ichinery, the entire 
plant was convcyorized, under the 
direction of Mr. Milton Farber, 
Vice President in char~e of ma,,u. 
facruring. i'Jow many thousands 
of pieces >re constantly carried 
from one m31"rnfaccuring opera
tion co another by a variety of 
conveyors. 

Not onl y is Farberware a pio
neer in the field of manufactu ring 
of srainless steel cooking u tensils, 
not alone docs it continue co earn 
the confidence, trust and respect 
of ics customers, but it has been 
a pioneer as well, in the 6eld of 
sound human relations pr:lctices 
as applied to its employees. Farber
ware is justly proud of the tre· 
mendous Strides of progress made 
in the field of human relations. 

Modernization of pbnt and 

equipmen t to increase efficiency 
and quality of production is e.
scntiaJ to business survival. Tre
mendous progress has been m,de 
along these lines by industry gen
erally, but relatively little !us 
been done to condition the human 
clement req uired to operate thcs,, 
macrunes and equipment. 

Farberwa.re has received na
tion,! recognition and high com
mendation from many sources {o; 
ics outstanding program on hum,n 
relations for employees. The com
pany's approach on the subject h,; 
been similar to the appro:ich us~d 
by modern business to win the 
good-will of customers. Time ~ 
continuous service co employees. 
so that the Hjob customer" is 2S 

sold on his job, as the "produc: 
cusromer" is sold on the company's 
products. 

Upon the theory-"a clear mind 
makes for good work," under the 
Farbcrware Human Relations Pro-
gram employees arc relieved of 
their problems, or as many of 
them as possible. The following 
notice on the door of the office oi 
the Director of Human Relation; 
has become well known by all em
ployees: "If you have troubles, 
come in and tell us about them. 
- If you haven't, come in and tel1 
us how you do it.- Before 8:0-0 
A.M. or between 12:00 and 12:JO 
P .M." 

Assistance to employees in· 
e ludes everything from financi,I 
aid, to fr('e consultation and advice 
on domestic or other problemi. 
recommendation of legal and other 
professional services where neces
sary, to avoid exploitation of em
ployees by unscrupulous mer
ch:in ts o r insullment racket~n, 
who take advantage of the careless 
or uninformed employee. 

\\'fhat this program does for 
Farb<'rware, Ls best summarized by 
the impression received by tl,e 
Attorney General of the State of 
New York, Honorable Louis J. 
Lefkowitz, during ;1 recent \·isl! 
to the plant :-

"I was tremendously impre;sed 
by the spirit thar seemed to per• 
vade the plant. It seemed to me 
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tlut here was something more than 
, group of machines being fed and 
unded and human beings " 'hose 
only inceresc lay in seeing the 
houn pass by as quickly as pos
••le. T sensed a feeling of har
:nony, of loyalty, of cooperation . 

"I am sure chat this high qual
ity of morale is due to great 
meisure to the farberware Good 
Human Relations pro.~ram. Help
mg the employees with cheir prob· 
!em~ financial, domestic and othcr
.-is,; giving chem the feeling of 
'belonging' through social and 
n!creational activities ~u,d com
ud-eshipi respectini and honoring 
dt,m as individuals - this and 
ocher facecs of your human reb 
tions work have not only made a 
hppicr employee but reflected chis 
employee feeling in improved 
plant safety and efficiency. 

''F1rberware and its cmplO}'CCs 
,re to be congratulated on this 
modern, progressive :ippro:1ch ro 
~ management-labor relations.'' 

Employees' morale and loyalcy 
ire reflected in rhe superior qu ality 
of 211 Farberwa re produces. For 
many )'ears Farherwar'c utensils 
lave been known t hroughout t he 
rountry as the 'Cadillac of che 
kitchen utensil indusrrv.' Like 
m1ny anorher promjncnt Bronx 
nl3nufacturer, F:1rberw;1rc's prog
ress with its outst:rn ding "firsts" 
in human understandin.~, good 
~ill 1nd mechanical efficiency 
combine to keep Farberw:tre as a 
bder in serving the American 
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TAX CALENDER, 1959 
(Januory-Junc) 

Prepared by Max J. Anchin. 
Certified Pub I i c Accountant. 
Member of the firm of Anchin, 
Block and Anchin, 285 M,dison 
Avenue, ]\Tew York l7, N .Y. 

Janu ary I 5th-Final Estimation 
Day for ;ndividu als, form I 040 
ES. File and pay. 

Januory 30th-File and pay 
Form 9{ I (W.T.&S.S. ) plus "A" 
conies of Form W -2 plu s \X'-3 . 

Individua l's option - file and 
pay Form 1040 in lieu oF Jwuary 
I 5th Estimate. 

Employers of ~ or morc--file 
and P•)' F'cdcnl Unemployment 
Insuronce Form 940. 

File :rnd pay Stare l'm•mploy. 
Ins. (New York Form lA5) . 

February 16th-Pay final in
stallment 1958 N.Y. Stace indi
vidu::il's fr1come Tax. 

File N.Y. Stl<C Information re: 
Emplo~,cc's e:.unin.~s Fo1·m 10, and 
106. 

Februarv 28th-File :rnnual in 
form:1tion 'returns on certain mis
cellaneous paymcnrs . Form 1099 
• ind 1096. 

File annual information returns 
on liquid:ttion distributions of cor
porations. Form 1099L & 1096. 

File and pay N.Y. State Real 
Estate franchise Tax Form 42 CT. 

File N.Y. State Information re: 
non-re$idcnc~. Form 102 & 103. 

llfarch 16th-File and pay 1/:! 
tax-Corp. T nconw Form I 1 ~O. 

March 20th-File and pay N .Y. 

Citv Sale, Tax Form 12 SUX-C'f. 
April I 5th-File •nd pay indi

vidual's and 1958 decedents In
come T ax Form 1040. 

File and pa)' N .Y. State indi
vidual's income Tax, Form IT 201 
and non- resident IT 203. 

File partnership income rax. 
Form 1065. 

File and pa)' N.Y. Sr:1te part
nership Income Tax. Form IT 
204-T. 

File and pay ½. individ ual's 
1959 Estimate, Form 1040 ES. 

File ::ind p1y Fiduci:iry Income 
Tax, Form 1041, N.Y. State Fidu
ciary Form IT 20 5. 

File and pa\' Gift Tax return: 
Donor Form 709: donce Form 71 O. 

April 30th-File and pay Form 
941 (W.T. and S.S.). 

File and pay Scace Unemploy. 
Ins. (N.Y. Form IA5). 

May 15th- File N.Y. State 
Franchise. Form 3 CT, p3)' ½ . 

File and p:ty N .Y. City General 
Business T ax, Form BCT. 

June 15th- Pay second ½ cor
poration Jnccme Tax. Pay insca ll 
ment Form I 040 ES. 

June 20th-File and pay N.Y . 
City Salts T ax, Form 12 SUX-C'f. 

;'\OTE : Social s~~1.1ricv T:i,ccs: 
Cba11gt'1 :,far/hi,; uilb 1959: 

A. lnc«-.ase in rate--frorn 2 ¼'% co 
2 1,z ' } • .8. lm:l"C'l.se in W.11,:¢.-1 $ubjl.'Ct ~o 
c:ix-from $4.200 ro $;1,SOO (nux.1 • 
mum S.S. {1)(- iJ20). 

~Due dau:s .ir.:: fol" C.:ilcnd.u Year 
ux1,:ayc~ only. Only most frcquc1n:ly 
61cd return~ are lirn~d :and muse. not 
k construed :as 2 complc-te Ta.ic. C31en• 
du. 
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